2014 INTERNATIONAL SURVEY

Non-Resident Visitors Picked Up Brochure
From A Brochure Rack During Trip




CONCLUSION

In 2014 it is easy to predict the continual influence of
Internet and Mobile marketing tools to impact the
tourism industry. While we see the impact of the Internet
and electronic media hastening the decline of traditional
mass media vehicles such as television, newspaper and
radio, the use of printed tourist brochures is holding

its own.

The data confirms tourists are happily using printed
brochures. Out of town leisure travelers use printed
information that is easy to ready and easy to find. Word
of mouth, print and digital tools are the dominating
marketing vehicles for the tourism industry. While the
Internet provides an unmatched capability to search any
information as long as there is a good connection, an
easy to carry and easy to read printed brochure is always
at hand.

Print brochures in a convenient display stand are as
popular in small markets as big cities, and continue as
the #1 source in-market for visitor information.
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PROFESSIONAL BROCHURE DISTRIBUTION

PROVEN | EFFECTIVE | RELIABLE

The travel and tourism industry depends heavily on
brochures and publications to reach the visitor while
traveling.

While the Internet is a major tool for pre-trip planning,
in a 2014 survey travelers continue to cite brochures and
travel guides picked up in the marketplace as their
greatest source of information for during-trip planning!

The International Association of Professional Brochure
Distributors, an organization established in 1975 to |
support and strengthen the industry, restricts

membership to only those companies who clearly |
demonstrate the ability to deliver a reliable and

quality service to their customers.

Today, The International Association of Professional
Brochure Distributors is an active and vital organization
whose membership includes companies from throughout
the World.

And while technology continues to change our everyday
lives, brochure distribution remains:

Proven - thousands of satisfied customers
Effective — #1 source of visitor information in-market

Reliable - years of experience

To find a professional brochure distribution service in

your area, visit our website at iapbd.org.

International

Association of

BROCHURE

Distributors

Established 1975

iapbd.org






